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Omaha Magazine is proud to bring you Faces of Omaha, 
those who best capture the essence of a city in their 
respective areas of expertise. In this special advertising 
initiative we will highlight those innovative entrepreneurs 
and professionals whose creative spark lights the flame 
of what makes Omaha…well, Omaha. And we’ll do it with 
the same superior quality in design, photography, and 
storytelling that has made Omaha Magazine and all of our 
titles the area’s go-to leader in print. 

All Omaha Magazine subscribers receive the Faces of 
Omaha, a complimentary perk of their subscriptions. 
Your Face—and your story—will appear on glossy paper 
with high-quality, artistic portraiture. The book’s annual 
publication ensures a long-tail impact for your brand 
positioning. Each category is limited to one Face.  
Stake your claim as the leader of your field. 

Accounting

Ad Agency

Antiques

Architecture

Automotive 
Services

Bankruptcy 
Law

Breast 
Augmentation

Business 
Banking

Business 
Consulting

Catering

Chiropractic

Commercial 
Real Estate

Community 
Banking

Construction

Conventions 
and Banquets

Cosmetic 
Dentistry

Criminal Law

What makes a city unique? 
The answer is simple—its people. 

Are you The Face  
of your industry?
The list of potential Faces of Omaha 
categories is almost endless. Sample 
specialties are shown below.

Rates
Magazine

Size Rate
2-Page $6,900

Full-Page $3,885

Payment
• 1/3 due on signing contract
• 1/3 due Jan. 2, 2019
• 1/3 due April 2, 2019

Faces of Omaha is distributed annually to Omaha 
Magazine subscribers (30,000) plus an additional 
10,000 on the street throughout the year.

Custom 
Cabinets

Custom Home 
Building

Dance Studio

Dermatology

Design Firm

Digital Media 
Solutions

Early 
Childhood 
Development

Family 
Dentistry

Fashion

Floral

Furniture

Hair Color

Healthcare

Heating and 
Cooling

Hospitality

Independent 
Insurance 
Agent

Interior Design

Invisilign®

Lasik Surgery

Lighting

Luxury 
Watches

Massage

Pediatric 
Dentistry

Personal Injury 
Litigation

Pet Supplies

Philanthropy

Physical 
Therapy 

Plastic Surgery

Renovations

Security

Siding

Stone and Tile

Wealth 
Management

Women’s 
Shoes

Etc.

Rates include a photo session with our award-winning photographer, at your business 
location and custom gallery of photos to choose from. $1,000 Value.

* Sign by Aug 1, 2018 and receive photo rights to the photo you select. $500 Value.
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FACE OF 
OMAHA

I T’S ABOUT THE community, and 
Omaha is a great community. 

Omaha Mayor Jean Stothert under-
stands this concept well. In her second 
term as Mayor of Omaha, Stothert places 
high priority on public safety, managing 
the city budget, job growth and economic 
development, and improving the taxpayer 
experience.

Serving people is Stothert’s passion. “The 
most satisfying part of my job is help-
ing people solve the problems that affect 
their quality of life,” says Mayor Stothert.  
Whether taking calls on the Mayor’s 
Hotline, meeting people at their front 
door, or answering questions at the 35 
Town Hall meetings she has held, provid-
ing excellent customer service at all levels 
of city government is always the goal.

Stothert recognizes that there are many 
great faces in our city. These Faces work 
in every industry and she is pleased that so 
many industries in the area are represented 
throughout this book.

“It is my pleasure to introduce to you these 
Faces—the leaders, the workers, the indus-
try experts,” Stothert says.

CITY OF OMAHA
1819 FARNAM ST., SUITE NO. 300
OMAHA, NE 68183
402.444.5000
MAYORS-OFFICE.CITYOFOMAHA.ORG

MAYOR JEAN 
STOTHERT

CITY OF 
OMAHA
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L OCALLY OWNED WITH locations 
in Millard and Elkhorn, Addy’s 
is the kind of bar where you feel 

like you’re watching the game with 
friends. Featuring a killer bloody mary 
and not to miss rueben, the grill is open 
later than most restaurants, so you can eat 
before, during and after the game. 

“People used to show up an hour early 
for Husker games,” says Tim Addison, 
owner of Addy’s Sports Bar and Grill. 
“Now they come two hours early to make 
sure they get a table. We play the fight 
songs, give out prizes, and have food and 
beer specials.” 

Customers often compliment Tim on the 
excellent service at Addy’s. “We have some 
of the best employees in Omaha,” he says. 

Tim and his wife, Megan, are active volun-
teers who support charities and fundrais-
ers. “Omaha has taken very good care of 
us, so we feel like we need to give back to 
the community,” he explains, “And giving 
back to the community is one of our big-
gest accomplishments.” 

ADDY’S
14110 S ST.
OMAHA, NE 68137
402.991.2663
ADDYSBAR.COM

SPORTS BARS
TIM ADDISON
ADDY’S
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BUSINESS
BANKING

WE WANT TO establish lifetime 
relationships with our custom-
ers,” says Pat Corrigan, presi-

dent/CEO of ACCESSbank. “We’re a 
full-service community bank, but our 
focus is heavily targeted toward small 
to medium-sized businesses. We offer 
big bank benefits at a localized service 
level that’s a little faster, a little more 
high-touch. If you apply for a loan, we’ll 
get you an answer quicker than most 
other banks.” 

Founded in 2007 with a staff of 12, 
today ACCESSbank has more than 110 
employees. The bank has grown about 
20 percent per year and in 2017 made 
the Omaha World-Herald’s list of the 
10 largest local banks. That same year, 
ACCESSbank made its first acquisition: 
Bank of Nebraska, which was about half 
its size. “It was a pretty big acquisition for 
our company,” Pat remarks. ACCESSbank 
offers a diverse and competitive suite of 
products and services, including treasury 
management products and remote depos-
its. “We’re trying to help businesses suc-
ceed,” Pat explains. “If we can do that, we 
know that we’ll be successful as a bank.” 

ACCESSBANK
8712 WEST DODGE ROAD
402.763.6000
ACCESSBANK.COM

PAT
CORRIGAN
ACCESS 
BANK
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TECH COMMUNITY BUILDING

A IM INSTITUTE IS on a mission to 
help the Omaha tech community 
connect and grow. It’s an appro-

priate mission for a team with a knack 
for connecting people. The AIM Institute 
team is on a mission to connect and build 
the Greater Omaha tech community. 

Pictured from left to right are Shonna 
Dorsey, V.P. of Sales and Marketing; 
Victoria Novak, V.P. of Strategic 
Partnerships; Levi Thiele, V.P. of Program 
and Resource Development; Itzel Lopez, 
director of operations; Kandace Miller, 
Ph.D., CEO; and Erin Lasiter, director 
of Product Support.

SHONNA DORSEY
AIM INTERFACE

WEB SCHOOL

AIM was founded 26 years ago and 
serves to connect students, profession-
als, and employers to opportunities for 
community engagement through spon-
sored programs for underserved youth 
including the Brain Exchange and pro-
fessional development programs includ-
ing Interface Web School, Infotec, and 
Heartland Developers Conference. AIM 
also recognizes the best and brightest in 
tech during the annual Tech Celebration 
Fundraiser. Through its programs and 
services, AIM provides people in Greater 
Omaha with opportunities to connect 
with a network of resources and to help 
Omaha continue to build its tech talent.

AIM INTERFACE
1905 HARNEY ST., SUITE 210
402.345.5025
INTERFACESCHOOL.COM
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FENCES

W E OFFER PREMIUM ser-
vice and premium products,” 
explains Craig Chipperfield, 

owner of Acreage Fences. 

Specializing in low-maintenance, 
long-lasting fencing solutions, the com-
pany creates custom vinyl and aluminum 
fences for homeowners and businesses. 
“We don’t install wood fencing that you 
have to stain and power wash every year,” 
Craig says. “Our customers are looking 
for a product that will last a lifetime and 
a service that isn’t going to give them a 
bunch of headaches. We take care of our 
customers and treat them the way we 
would treat our own family.”

CRAIG CHIPPERFIELD
ACREAGE FENCES

As the company’s name implies, Acreage 
Fences also provides farm and field fenc-
ing to agricultural customers. Founded in 
1990 by Tom Schweers, Acreage Fences 
is the exclusive metro-area distributor of 
premium-quality Country Estate PVC 
products, which come with a 50-year war-
ranty and are manufactured in Nebraska. 
“We buy our vinyl in bulk from Country 
Estate and custom fabricate each custom-
er’s job,” Craig says. Acreage Fences has 
a deep history of making each customers 
project—from design to installation—an 
enjoyable experience.

ACREAGE FENCES
8551 WHITMORE CIRCLE
OMAHA, NE 68122
402.571.0511
ACREAGEFENCES.COM
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ENTERTAINMENT COUPLED 
WITH value by a local, fami-
ly-owned business—this is what 

makes Aksarben Cinema shine among 
its competitors. Guests enjoy the Lux 
Lounger seating, making movie watch-
ing just as comfortable—if not more 
so—as watching a movie at home, but 
with the excitement that comes with 
watching a movie on the big screen. 
Reserved seating allows guests to select 
their favorite spot in the theater easily, 
and weekly specials ensure guests get a 
real value for their money. 

It’s extraordinary that Omaha’s favorite 
cinema is owned and operated by a local 
family. “We’re family owned, and that’s a 
rarity in this industry,” says Bill Barstow, 
owner.  He adds that their ability to com-
pete alongside the conglomerate theaters 
in town points to Aksarben Cinema’s 
value, convenience, and connection with 
the Omaha community. No other theater 
consistently offers the types of promo-
tions and rewards as Aksarben Cinema, 
so it’s no wonder this locally-owned the-
ater continues to thrive despite heavy 
competition. Whether coming for a fun 
night out or hosting a unique event, 
Aksarben Cinema will deliver. 

AKSARBEN CINEMA
2110 S. 67TH ST.
402.932.9858
AKSARBENCINEMA.COM

MOVIE THEATERS
BILL BARSTOW
AKSARBEN CINEMA
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